


1. Introduction

“Africities 2006”, the fourth African Summit for local authorities, will take place in Kenya from 18-24
September 2006. This Summit brings together 5000 participants from throughout Africa and Europe
with the aim of forming local coalitions in order to implement the Millennium Development Goals
identified by the United Nations. Within the framework of this international Summit, Echos
Communication has launched a communication campaign which questions relations between Europe

and Africa and promotes the notion of reciprocity within these relations.

2. The African Summit for local authorities

2.1. Presentation

Every three years, the principal economic and decision makers representing cities from throughout
Africa come together for the Africites Summit. With the support of numerous international
organisations, the Summit represents the largest forum for the identification of the needs of local
authorities and the reinforcement of their development dynamic.

— For further information on the previous Summits: http://www.africites.org/eng/sommet/sommet.htm

2.2. The theme for 2006

The 4th Africities Summit will be held under the theme “Building local coalitions for an effective
implementation of the Millennium Development Goals in local African governments.” The Millennium
Development Goals were determined by the member countries of the United Nations in 2000.
According to Kofi Annan, Secretary General of the United Nations, local authorities in collaboration
with the private sector and civil society are the best positioned to respond to the challenge of
achieving these goals. Africities 2006 brings together local stakeholders from throughout Africa in
order to decide on a strategy for obtaining these goals.

— For further information: http://www.un.org/millenniumgoals/

2.3. Organising committee

The Summit is organised by the Municipal Development Partnership (MDP) in collaboration with the
Nairobi City Council, the Association of Local Government Authorities of Kenya (ALGAK) and the
Government of Kenya. Echos Communication, an NGO based in Brussels is organising the

international communication campaign for Africities 2006.

~~ZI'=> For further information: http://www.africites.org/eng/organisateurs/organisateurs.htm
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2.4. Institutional support

The institutional partners for the Summit are as follows:
v" The African Union
v" The European Union
v" The United Nations
United National Children’s Fund (UNICEF)
United Nations Institute for Training and Research (UNITAR)
United Nations Educational, Scientific and Cultural Organisation (UNESCO)
International Labour Organisation (ILO)
United Nations Food and Agricultural Organisation (FAO)
The Joint United Nations Programme on HIV/AIDS (UNAIDS)
United Nations Development Programme (UNDP)
United Nations Human Settlements Programme (UN-HABITAT)
The World Bank
Organisation for Economic Co-operation and Development (OECD)

The African Development Bank Group
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SPF Affaires étrangéres, Commerce extérieur et coopération au développement (DGCD-
Belgique)

Ministere des Affaires Etrangeres (France)

Department for International Development (DFID- UK)

Agence Canadienne de développement international (ACDI)

Agence Suisse du Développement et de la Coopération

Netherlands Cooperation and Development Agency (SNV)

Swedish International Development Cooperation Agency (SIDA)
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Gesellschaft fur Technische Zuzammenarbeit (GTZ- Germany)

3. Participation in the Africities Summit 2006

3.1. The participants

5000 participants from Europe and Africa are expected at the Summit: local politicians representing 53
different African nations (heads of state, ministers, Mayors), international development agencies
(United Nations, World Bank, European Union etc), small and medium-sized enterprises, local and
international media etc. The Summit is principally a meeting for local stakeholders to discuss the best

~==rway of working together in order to achieve the Millennium Development Goals.
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— For further information: www.butd.net/home.php?aid=119

3.2. The event programme

The Summit will take place over 5 days and is organised around a variety of themed and special
sessions along with political meetings.
— For further information on the provisional programme of the Summit:

http://www.africites.org/eng/sommet/programme.htm

3.3. The media

Within the framework of the communication campaign for the Africities Summit 2006, Echos
Communication will provide support to the media at the Summit, in order to facilitate the organisation
of interviews with the participants etc:
v" an information booklet will be distributed upon arrival in Kenya
v"a media workshop entitled “Grassroots organisations: the driving force for Africa” will take
place alongside the special sessions on September 20 2006 and will bring together
participants from both Europe and Africa
v' breakfast meetings will be organised upon the journalists request with certain participants at
Africities

v'apress conference will be organised

3.4. Registration

— For information concerning the registration procedures: media.africities@echoscommunication.org

4. The communication campaign launched by Echos
Communication

4.1. The approach of Echos Communication

Echos Communication is an NGO which specialises in communication projects on North/South
relations through focusing on initiatives which promote the recognition of cultural identities and

exchange on the basis of reciprocity.

The departing hypothesis is that human development is based on the recognition of people’s

ﬁp;-,«%grengths, their potential, their skills and their cultural identities; development does not arise from
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focusing on people’s weaknesses and what they are lacking. In the North, there is a tendency to
assume that Africa can be developed from the outside, by offering external expertise to ‘make up’ for
what Africa is lacking (economic, scientific, organisational techniques etc), without ever considering

what Africa has to offer us.

Development cooperation, by its very definition, involves the exchange of dialogue between a diverse
range of people who possess different cultures and knowledge. The terms of relations linking people
directly determine the success or failure of the development process. These relations can be
enriching, because they identify and value the knowledge and potential of all parties. They can also be
detrimental if used to enforce a universal standard response to development; the promotion of a sole

way of doing things through promoting only one vision of the world.

This is why Echos Communication believes that development cooperation is, above all, a process of

reciprocity; of mutual learning where everyone has something to offer.

Communication therefore plays a key role in the development process. On the one hand, it is a tool
which enables a certain identity or image to be promoted - in this case a more positive image of Africa.
But communication also develops relations, through dialogue and meetings, where existing clichés are
questioned and from which a process of reciprocity can be established. Africa is creating values,
knowledge and wealth along with valuable principles for the sustainable development of the planet.
The aim of this communication campaign is to convey a more positive image of the African continent;
one which conforms to the multiple realities that exist. It also seeks to encourage investment in Africa
through the establishment of ‘win-win’ business partnerships where both parties benefit equally. Africa
is not solely a ‘continent of resources’, a reservoir of raw materials, but rather a place of great human
potential that is capable of putting finished products on the market, as well as sharing its vision of the

world and universal values.

4.2. Current activities

Within the framework of the “Building Unity Through Diversity” campaign, a variety of different

activities have taken place in Europe and Africa:

v" The staging of the “1000 families” exhibition in Malta, Ireland and Kenya in order to raise
public awareness on the notions of diversity and reciprocity.

— For further information: http://www.butd.net/home.php?mid=33&m2id=35

v/ The organisation of an international business competition (within the framework of Africities

2006) entitled “Euro-African Joint-Ventures for Local Development: co-creating wealth
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generating projects”. This competition identifies and promotes North/South business
partnerships based on a dynamic of reciprocity.

— For further information: www.butd.net/home.php?mid=33

v' The international communication campaign for the Africites Summit 2006 which aims to
create a space for dialogue on relations between Europe and Africa.

— For further information: http://www.butd.net/home.php?aid=112

5. Contacts

Echos Communication
Press and Public Relations
Amy Skinner

28 /30 rue Coleau
B-1410 Waterloo, Belgique
Tel: 0032 (0) 2 609 09 43
Fax: 0032 (0) 2 387 53 51

E-mail: media.africities@echoscommunication.org
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